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1 – Introduction

1.1 – Context

1. E-commerce indicates the exchange of goods and services through  information networks, 
specially Internet.

2. E-commerce has some advantages if we compare it to traditional commerce: easier access to 
information, the reduction of business costs, the elimination of distance and non-stop functioning 
are some examples.

3. E-commerce  improves  the  modernization  of  the  productive  sector.  E-commerce  has 
impressive  growth  rates  in  Brazil  in  business-to-business  as  well  in  business-to-consumer 
transactions1.

4. Brazilian e-commerce has achieved a turnover of  6.3 billion reais in 2007 and 8.2 billion 
reais in 2008, which is equivalent to a 30% a growth rate. A consulting enterprise estimates 2009 
growth's rate between 20 and 25%, which would imply a 10 billion reais turnover2.

5. A research carried out in 2009 indicates that e-commerce has a 58.32% penetration rate in 
business-to-business transactions and of 25.12% in business-to-consumer transactions3.

6. The growth of the online offer of services to the consumer is in obvious expansion. The 
proportion of companies which use Internet to offer services to the consumer increased from 56% in 
2007 to 64% in 2008.

1Livro Verde da Sociedade da Informação, Tadao Takahashi (ed.) – Brasília : Ministério da Ciência e Tecnologia, 2000, 
www.mct.gov.br/index.php/content/view/18878.html, September 1st 2009.
2Source  :  http://idgnow.uol.com.br/internet/2009/01/08/comercio-eletronico-no-brasil-movimento-8-2-bilhoes-de-reais-
em-2008/,  21oct2009.
3“Comércio  eletrônico  no  mercado  brasileiro”,  FGV-EAESP  in 
http://www.eaesp.fgvsp.br/subportais/interna/Sobre/Pesquisa%20FGV-EAESP%20de%20Com%C3%A9rcio%20Eletr
%C3%B4nico%202009.pdf, 3 november 2009.
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7. The diagram below shows the online services offered by Brazilian companies in 2007 and 
2008 :

Diagram 11

1Idem.
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1.2 – Challenges

1.2.1 – The development of trade

8. E-commerce  poses  important  challenges  for  the  country.  These  challenges  include 
supporting the development of trade on the one hand and consumer protection on the other hand.

9. E-commerce contributes to  economic development, to the increasing of job opportunities 
and  to  the  growth  of  small  and  medium  enterprises.  It  also  improves  innovation  and 
competitiveness between companies.

10. Brazilian companies  need to improve their businesses in the national context and to arm 
themselves  vis-a-vis  its  international  adversaries.  In  this  context,  it  is  necessary  to  prepare 
organizations for the development in the digital world1.

11. A survey carried out in 2009 indicates the factors that are the most favored by e-commerce. 
The  most  mentioned  elements  were:  relations  with  customers,  new business  opportunities,  the 
competing strategy, relations with suppliers, direct economy, new channels of sale and distribution, 
the innovation of products and services, the use of public infrastructure and mass customization2.

1.2.2 – Strengthening consumers confidence

12.  There is also a need to strengthen the confidence of the consumers on e-commerce.

13.  The Public agencies and organizations which integrate the national system of consumer 
defense have the challenge to promote consumer protection in  digital environments. This protection 
is due to government obligations and to the missions of civil organizations. 

14. Moreover, strengthening the confidence of the consumers is a factor which contributes to the 
development of the trade.

15. Legal certainty is a crucial value which intervenes in the dynamics of these two challenges 
and seeks balance between the development of e-commerce and the consumer protection.

16. Starting from these challenges, we propose the creation of the E-Commerce Forum.

2 – Presentation

1The survey “E-commerce in the Brazilian market” of FGV-EAESP states that e-commerce “starts to be considered for  
the realization  of  transactions  and its  expansion  (...)  represents  the  maturity of  the  market.  With  this,  companies  
concentrate their efforts on four directions: to assure  the improvement of their relations with customers, to assure a 
suitable level of security and privacy; to produce a minimal critical mass of customers and to align their efforts in the  
digital environment with their general strategies. The organisational and technological adequacy presented significant 
growth, indicating the recognition by companies of the need to prepare   organizations to increase the  chances  of  
success  on  digital  environment”  (free  translation)  (in  http://www.eaesp.fgvsp.br/subportais/interna/Sobre/Pesquisa
%20FGV-EAESP%20de%20Com%C3%A9rcio%20Eletr%C3%B4nico%202009.pdf, November 3rd 2009).
2Idem.
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17. We propose the delimitation of the scope of the project, its objectives and  priorities. We also 
do propose to identify possible obstacles.

2.1 – Scope

18. Some important questions are posed to  Brazilian e-commerce in general and specifically  to 
the E-Commerce Forum.

2.1.1 – Online advertising

19. Online advertising is a competition instrument which enables companies to reach a general 
public in international sales. 

20. Advertising implies to reflect on  transparency, about which we can pose some questions : 
How to identify the editor of one website ? And the author of the advertising ? How to present the 
online proposal ? How to identify online advertising ?

21. Good faith on e-commerce is another factor to be considered: which are the good practices? 
What is abusive in the relations between  companies? And between companies and consumers ?

22. Privacy protection is finally a field which requires special attention. The massive use of data 
processing amplifies the risks for individual liberties. The information flow dramatically increased 
in these last years. The techniques of data collection, the role of informed consent and spamming 
are some subjects which require the attention of the Forum. 

2.1.2 – Online contracts

23. Online contracting is a fundamental  e-commerce issue. It demands the analysis of questions 
such as the conclusion of contracts1, bidding sites, online payments and the rules of distribution on 
the Internet.

2.1.3 – Specially regulated products and services

24. E-commerce also relates to the online sale of products and services which are subject to a 
particular regulation, as is the case of financial products, gambling or the selling of alcohol, tobacco 
and drugs.

1This point evoques issues like the validity of the electronic signatures and the responsibility of the supplier.
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2.2 – Objectives

25. The E-Commerce Forum is a project which proposes the mission of gathering in a neutral 
and open environment the actors of the e-commerce, in order to create consensus about e-commerce 
issues. 

 The following objectives are proposed to this Forum : 

•  to prepare an e-commerce declaration of principles;

•  to contribute to the good performance of the market while ensuring  consumer protection;

•  to identify e-commerce emergent problems;

•  to facilitate the interaction between the actors.
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2.3 – Obstacles

26. We can identify some obstacles to the missions proposed to the forum :

•  the lack of information between enterprises and between the consumers;

•  resistances to change;

• not very satisfactory levels of regulation and of organization of the information technologies 
industry;

•  the existence of  technological  and economic barriers,  which sometimes prevent  the free 
trade of products and services.
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3 – Technical and financial information

3.1 – Organization

3.1.1 – Composition

27. The E-Commerce Forum is composed by :

• three representatives of the consumers: one of the federal prosecution service (WGICT) and 
two members of the national system of defense of the consumer – SNDC;

•  three representatives of the industry;

•  three qualified persons.

28. The composition of the Forum will be done in the following order:

•  The  WGICT will  invite  two  representatives  of  the  national  system  of  defense  of  the 
consumer – SNDC;

•  the  three  representatives  of  the  consumers  will  deliberate  on  the  representatives  of  the 
industry which will be invited; 

•  the  representatives  of  the consumers  and the companies  will  deliberate  on the qualified 
personalities which will be invited.

3.1.2 – Collaborators

29. The participation of collaborators in the Forum is allowed under the conditions established 
by the representatives.
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3.2 – Functioning

3.2.1 – Meetings

30. The Forum will meet eight times. The meetings develop in accordance with a previously 
defined agenda. 

31. Representatives will present the status of their work as well as a history of their contribution 
to the Forum.

3.2.2 – Contributions of the representatives

32. The contribution of each representative to the common achievements is done on a voluntary 
basis, being subject to a program and to follow-up at the time of the meetings. 

33. The representatives engage to :

•  take part in the meetings of the forum ;

•  contribute actively on a voluntary basis in the drafting of the E-commerce declaration of 
principles ;

•  to divulge the work of the E-Commerce Forum.
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3.3 - Budget

34. There is no budget planned for the functioning of the E-Commerce Forum. Representatives 
and collaborators will bear the expenses of their participation in the Forum. 
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3.4 – Schedule

35. The activities of the Forum will take place between February 25th, 2010 and April 22nd, 2010 
in São Paulo.

3.4.1 – Phases and marks

Phase 0: Composition of the E-Commerce Forum (November 5th, 2009 to January 31st, 2010)

•  invitation of the interested parties to take part of the Forum1

Phase 1: Launching of the E-Commerce Forum (February 25th, 2010)

•  establishment and validation of the project of the E-Commerce Forum

•  announcing of the project of the E-Commerce Forum

Phase 2: Meetings for the drafting of the declaration of principles of e-commerce (February 25th, 
2010 to April 15th, 2010)

•  February 25th, 2010: definition of the functions and responsibilities for the drafting of the 
declaration of principles

•   March 4th, 2010: establishment and validation of the subjects which will be covered by the 
declaration of principles

•  March 18th, 2010 : presentation of the draft of the declaration of principles

•  March 25th, 2010: discussion and deliberation on the text of the declaration of principles

•  April 1st, 2010: discussion and deliberation on the text of the declaration of principles

•  April 8th, 2010: discussion and deliberation on the text of the declaration of principles

•  April 15th, 2010: discussion and deliberation on the text of the declaration of principles

Phase 3: Announcing of the E-commerce Declaration of principles (April 22nd, 2010)

•  publication of the letter

•  closing and balance of the project

1See item 3.1.
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